Programa de Pés-Graduacao em Administracao

MESTRADO E DOUTORADO

~£PPA

PLANO DE ENSINO
CARGA CREDITOS CODIGO SEM./ANO
HORARIA
60 H/A 04 DAD4107 1/2022

DISCIPLINA: Economic Sociology and Sociology of Markets

Linha de Pesquisa: Estudos Organizacionais e Sociedade

PROFESSOR: Mauricio Reinert do Nascimento

EMENTA:

This course is an introduction to Economic Sociology and Sociology of Markets, and it aims
to provide a set of sociological tools to comprehend economic action and markets. I will use
the principles of english as a medium of instruction (EMI).

CONTEUDO PROGRAMATICO:

- Economic Sociology;

- Social Embeddedness;

- Markets;

- Social Construction of Markets;
- Moral and Markets;

CRITERIO DE AVALIACAO:

- Participation in class (Participacdo em aula) — 20%
- Essays (Ensaios Teoricos) — 40%
- Reading Reports (Relatérios de leitura) — 40%
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